The Natural Dental Practice

Making a smooth transition:
~ from general practice
to natural practice




What Holistic Dentistry is NOT

Practicing witchcraft
Working on voodoo dolls
Sprinkling fairy dust on
peoples teeth

Asking the Ouija board for
advise

Going against the ADA

Lowering your standard of
care

Negating or contradicting any
mainstream advice
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Key points of a holistic dental

practice (od
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Dealing with the knowledgea
N

Answering thdifficult questions

Having patients with viewpoints other than your own
Understanding basic lifestyle philosophies that are
not mainstream

Attracting the holistic patient

Being prepared for certain common guestions

Allotting enough appt. time to do the above
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Continuing education
Cooperative and supportive staff
Décor

Knowing the ingredients of your
dental products

Understanding items that have a
higher allergenicity

donot have to be



Holistic Patients

Who are they?
What do they want?

Educated in dental procedures / h
Want the highest standard of care <
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Usually know what they want 09
Are health driven
Respect their point of view and preferences
The patient is youinvestment
Read what they read
Give their ideas due process
Accommodate without compromise

Understand what they want and why they want it
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Why patients leave their dentist

My denti st didnot
My dentist lied to me

My dentist lectured me on my beliefs
| want a more conservative approach

My dentist didnot
were In their products

My denti st didnot
My denti st wasnot

| moved to another location
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An Initial exam at our clinic

C Initial visit is 90min long
C Assistant spends first 45mithr w/pt

C Let the pt explain their point of view,
what they hope to achieve

C Begin their individualized plan
C Discuss therapies the pt is utilizing

C Refer for non dental related concerns
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Basic concepts of a holistic dental office

V Minimum radiation

V Conservation of tooth
structure

V Give all possible
alternatives

V No high pressure selling
V Comfort is a priority

V Products w/ low
allergenicity and toxicity

V No latex
V No fragrances or odors
V Filtered air and water

nNnDent

V Parents are involved in
the treatment of their
children

V Never rush the patient

V Document all special
needs

V Work w/ the patient not at
the patient

V Fees set according to
time
V Pts are in control of their

tx w/ the guidance of the
dentist
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Controversies in holistic dentistry

.
1.
1.
V.

V.
VI.

VII.
VIII.
IX.

Amalgam

Fluoride

Allopathic vs. natural remedies
Root canal treatment

Extraction techniques
X-rays
Metals used in restorations
TMJ therapy/ Orthodontics
Oral galvanism

Cavitations



Commonly Avoided by Health Conscious Peopl
0 Food dyes

U Preservatives
U Hydrogenated oils
U Pesticide residues

U Antibiotic/ Hormone residues

U Genetic modification

U Irradiation of food

U Micro-waving

0 Unnecessary chemicals

U Preventive medicating/ mass medicating



Compliance

Explanation

Understanding

Diligent recalls

Never promote cosmetic dentistry
unless asked

Treatment plans begun in a timely manne
by patient

Non-confrontational about requiredrays
Promote practice philosophy

not treatment options



Conservation of the natural tooth structure

# Teeth are alive and are part of the body
# Onlays instead of crowns

# Conservation vs. esthetics

# Non-toxic/ nonallergenic

# Bilocompatible vs. longevity

NRemember we ar




Unusual orsilly requests

4 Unusual requests are not a waste of time

4 Set your fees accordingly

#You donot have to agree witdhkl
4 Stalff support is integral

4 Some patlents have been searching for someone just like you

4 Accommodating special requests
can = $$%



http://static.howstuffworks.com/gif/esp-intro.jpg

Q\\allenges

# Stalff training
# Dentist training

% Time allocation

# Knowing when to say
when



http://www.clubalpin.com/fr/photos/challenge.jpg
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+ Patients know Insincerity

+ Be sincere in your beliefs

+ We do not have to be alike

+Wal k t he wal k do
the talk

+You donodot have t
crunchy granola



Show me the

Fees based on time and expenses

What is your hourly overhead
Dondt be a preferred provi
Patients will pay your fees and travel to do it

Advertise in all suitable media

Referrals generate revenue

Patients want to pay more for better service
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YOUR STAFF

Invest your time

Your staff will sell
you and the clinic

1stimpressions are
the most important

OF YOUR CLINIC

Staff training

Good staff is an
iInvestment

Your staff must agre
with the
philosophies
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Other subtleties of a

holistic clinic

Full spectrum lighting

Real linoleum floors

Cloth instead of paper
Visible water filters
Environmentally responsible

AlIr filters throughout the office



